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Context and audience

Indiana English is a website being developed for incoming Indiana University, Bloomington international students by the Center for English Language Training (CELT).  CELT is an intensive English language institute that caters mostly to adult students wishing to improve their communicative and academic abilities in English.  Many of these students will go on to apply to Indiana University (or other university) graduate programs.  

The average student enrolls in the CELT program for one year, during which time he/she will live with in a University dormitory, apartment, or, occasionally, a home stay situation.  All incoming students participate in orientation, but this comes after the students arrive and most have been in Bloomington for about a week at this point.
Interviews with recently matriculated CELT students indicate that they have a difficult time adjusting to living in Bloomington.  Though this is the case will all language groups, it is especially true for underrepresented language groups, such as those from eastern European countries.  Korean, Mandarin, and Spanish speaking students have traditionally strong student organizations and informal support structures in Bloomington, but even incoming students in these groups are ill-prepared for everyday life in Bloomington.
In order to make the transition as easy as possible for these students, CELT has decided to develop a website dedicated to introducing incoming students to campus life and living.  This site will be designed as a collection of brief English language lessons based on a functional syllabus (i.e., taking a bus, shopping at a grocery store, buying books, etc.).
Instructional objectives and content

The general goal of this site is to provide incoming international students in the CELT program with an introduction to daily life in Bloomington.  With this in mind, the language functions that will be introduced for project 3 will be a subset of this goal.
Learners will be able to:

· Choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.
· Get off the bus at the appropriate time given an audio announcement.

· Identify local grocery stores given pictures of store signs.

· Navigate inside a grocery store given pictures of isle signs.

· Check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.

Learners will:

· Feel confident in using Bloomington buses to get to a known location.

· Be comfortable shopping and checking out at a grocery store.
· Believe that they are better prepared for life in Bloomington after participating in this lesson.
Functional specifications

	Objectives
	Functions
	Forms
	Justifications

	Users will be able to find information quickly and easily.


	· Menus will be presented linearly (not necessarily followed linearly).
· Menus will remain consistent throughout the lesson and between functional categories

· Search function will be provided on each page.


	· Fonts will contrast with the background.
· Font size will be large enough to read easily.

· Traditional underlined, blue/purple, font will be used for hyperlinks.

· Tables will be used to organized menu and search functions


	Three kinds of users will use this site: (1) those who will go through each lesson in a linear manner; (2) those who will move around in the site in a non-linear manner; and (3) those who will look for specific information and lessons within the site.


	Lessons will conform to commonly held beliefs on language learning and instruction.


	· Language will be realistic or authentic.
· Materials will be realistic or authentic.

· Lessons will activate learner schema before presenting text, audio, or vide0 materials.

· Materials will be presented in context.


	· Digital versions of authentic materials will be used.
· Audio/video will be unscripted.
	A common belief in Second Language Acquisition (SLA) theory is that learners need to interact with language in its natural state.  Therefore, if I want them to use a bus route map, I need to have them practice will an actual bus route map, not a mock up.


	Users will get an authentic feel for Bloomington.


	· Images, audio, and video will be gathered in Bloomington.
	· Pictures of buses.
· Pictures of grocery stores

· Audio from buses (drivers)

· Audio/video of grocery store clerks.


	The purpose of this website is to acclimate students to life in the United States, but specifically to life in Bloomington.  Therefore the use of actual Bloomington people and places will be used.


	Users will be able to choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.


	· A bus route map with a grocery store location circled in red will be provided.
· Actual images of approaching buses will be used.
· Actual images of bus signs will be used.


	· Image of an actual Bloomington bus route map.
· Pictures of Bloomington buses with identifying information highlighted.
	Learners need to be able to choose the correct bus on sight.  Therefore, the map is provided in order to find the correct bus number and the pictures of oncoming buses are used to simulate the situation as much as possible.

	Users will be able to get off the bus at the appropriate time given an audio announcement.


	· Audio of bus announcements will be used.
	· An audio recording of the bus driver announcing a stop will be used.
· The audio will be authentic; this means it will not be an isolated voice, but one accompanied by all the sounds of a crowed bus.


	Users will need to be able to know which stop is theirs and newcomers will, most likely, not be able to do this on sight.  The audio will simulate their experience on the bus.  For this reason, the bus driver’s announcement will be recorded with all of the “side noise” of a crowded bus.

	Users will be able to identify local grocery stores given pictures of store signs.


	· Images of local grocery store signs will be presented.


	· Pictures of local grocery stores will be used.
	For foreign visitors to the United States (or any country for that matter) it is not always obvious which stores sell which items.  This aspect of the site attempts to introduce the learners to various grocery stores in the area and to make them a little more memorable by connecting images of the store signs to the names of the stores.


	Users will be able to navigate inside a grocery store given pictures of isle signs.


	· Images of aisle signs will be used.
· Images of products found in each isle will be used.
	· Pictures of aisle signs will be used.
· Pictures of products in those aisles will be used.
	Use of authentic materials.

	Users will be able to check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.


	· Audio/video of an actual store clerk will be used.
· Each method of payment will be used.
	· Audio/video of a checkout process will be shown for each method of payment: cash, check, debit card, & credit card.
	The process of checking out in an interactive communicative act that is best shown by video.  The “players” will show how an example interaction takes place.  The actors will not have scripted lines and will be instructed not to act; they will simply check out.   This may involve a good deal of small talk or silence, both of which are authentic situations faced in the checkout process.



Description of the INSTRUCTIONAL EVENT

Alexi Fitskova is a 24-year old man from Russia.  He signed up for classes at the Center for English Language Training (CELT).  He wanted to improve his English, take the TOEFL, and apply to the Instructional Systems Technology graduate program in the School of Education.

After Alexi registered, he received an e-mail detailing the steps that he should take before coming to the CELT program.  One of these suggestions was to check out the Indiana English website.  It said that this website offered some English lessons designed to help non-native English speaking students adjust to life in Bloomington.

Shortly before coming to Bloomington, Alexi came across this e-mail again while cleaning out his inbox.  He decided to go to the Indiana English website and see what he could learn about the place that he would call home for at least the next year.

He went to the Cyber Café on the corner.  He had a computer at home, but surfing the Web at 56.6 kbps wasn’t very fun.  The Internet café had a fast connection and wasn’t very expensive to use.  He went there all the time in during his college days; they had great PC games.
On entering the website, he noticed that it didn’t look crowded like many of the sites that he visits.  There are no flashing banner advertisements or annoying pop-up windows.  The colors were red and white; he thought that those might be the Indiana University colors.  There was a title image on the upper left-hand side of the page, with a text title centered at the top of the page.
There was a list in the content area of the Web page.   It looked like a list of different categories, like Yahoo! Russia uses.  There were links for Transportation, Food, Campus Services, and much much more.  
Alexi decided to take a look at Food; he does like to eat.  He clicked on the link and a new page loaded.  This page had the same title bar as the first page, with a subtitle a little lower down on the page, “Food.”  Another list of links was in the content area: Supermarkets/Grocery Stores, Restaurants, and University Food Services.  Alexi was not a rich man, so he figured that he was going to have to do some cooking.  He chose “Supermarkets/Grocery Stores.”  Another list listed some of the supermarkets and grocery stores in Bloomington.  He chose “Kroger,” because he liked the name.
The new page that loaded looked like the rest of the pages across the top, but this time there was no list.  There was a menu on the left side of the page with a numbered list: (1) Going There, (2) Finding What You Want, (3) Checking Out, and (4) Going Home; down a little further there was also links for Home, Food, Supermarkets/Groceries, and Kroger.  There was a picture in the center of the page.  It looked like a collage of grocery store related images, with the Kroger store sign across the top.  Below the picture, there was an arrow button pointing right and an arrow button pointing left.  The one pointing left though looked flat and unavailable.  He decided to click on the right button.
The new page was like the last, but #1 on the menu was no longer a link.  There was a Flash applet embedded in this page with the title “Bloomington Transit Route Map”.  Alexi noticed that “Kroger” was flashing on the screen; he guessed that this was that location of the Kroger store.  He pressed the “Play” button.  A route was highlighted, he looked saw that this was route 3.  A blue line began following the route and highlighting roads and intersections along the way.  When the route took a full circle, he was prompted to “Play Again.”  He thought that he had a good idea of the route.  He clicked the right arrow and a new page loaded. 
Alexi continued this way through the rest of the lesson.  He loved the video checkout segments.  On the last page the right arrow was no longer a link, so he looked at the menu on the left and realized that he had gone through all of the sections of the lesson.  He decided to go back to the homepage to see what he could learn about University Services, so he clicked on “Home” and continued the whole process over again.
EVALUATION Strategy

Indiana English would best be evaluated using affective and performance measures.  Assessment of the affective objectives of this website would best be measured by users’ levels of satisfaction in using the website and their levels of comfort when participating in daily activities in Bloomington.

As for evaluation of performance objectives, a performance assessment would be necessary.  Whether learners can name the bus route numbers in Bloomington is not as important as their being able to find the correct bus to take them to a location they wish to go to.  In this respect, the best evaluation of this product would be an assessment of the performance of newly arrived CELT students on tasks covered in the lessons.
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