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Introduction
Topic

Indiana English is a website being developed for incoming Indiana University, Bloomington international students by the Center for English Language Training (CELT).  CELT is an intensive English language institute that caters mostly to adult students wishing to improve their communicative and academic abilities in English.  Many of these students will go on to apply to Indiana University (or other university) graduate programs.  

The average student enrolls in the CELT program for one year, during which time he/she will live with in a University dormitory, apartment, or, occasionally, a home stay situation.  All incoming students participate in orientation, but this comes after the students arrive and most have been in Bloomington for about a week at this point.

Interviews with recently matriculated CELT students indicate that they have a difficult time adjusting to living in Bloomington.  Though this is the case will all language groups, it is especially true for underrepresented language groups, such as those from eastern European countries.  Korean, Mandarin, and Spanish speaking students have traditionally strong student organizations and informal support structures in Bloomington, but even incoming students in these groups are ill-prepared for everyday life in Bloomington.

In order to make the transition as easy as possible for these students, CELT has decided to develop a website dedicated to introducing incoming students to campus life and living.  This site will be designed as a collection of brief English language lessons based on a functional syllabus (i.e., taking a bus, shopping at a grocery store, buying books, etc.).

Instructional Objectives

The general goal of this site is to provide incoming international students in the CELT program with an introduction to daily life in Bloomington.  With this in mind, the language functions that will be introduced for project 3 will be a subset of this goal.

Learners will be able to:

· Choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.

· Get off the bus at the appropriate time given an audio announcement.

· Identify a local grocery store given pictures of store signs.

· Navigate inside a grocery store given pictures of aisle signs.

· Check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.

Learners will:

· Feel confident in using Bloomington buses to get to a known location.

· Be comfortable shopping and checking out at a grocery store.

· Believe that they are better prepared for life in Bloomington after participating in this lesson.

Scope


Indiana English is a website that could be very large.  For this project, I structured the site to be able to grow into a very large site and provided a navigation structure that would also best fit a larger site.  

As far as content is concerned, though, this development is down the road and for this project I only concentrated on small portions of the site.  I developed two sample lessons, which would be representative of the type of lessons planned for this Website.
Technologies Used


Obviously, in a project such as this there were numerous technologies utilized in the build-up to the final product.  Below are a list of hardware and software used in the development of this product.

Hardware
1. PC computer

2. Scanner

3. Digital camera

4. Digital video camera

5. Microphone 

Software

1. Microsoft Office XP: Word, PowerPoint, & Outlook

2. Adobe: Photoshop 7.0 & Premiere 6.5
3. Macromedia: Dreamweaver XP, FireWorks XP, & Flash XP
4. Sonic Foundry SoundForge 6.0

5. Transform 3.0
Process Description

Website Process Steps

Necessary Website Elements

Graphics

1. IU Logo

2. Indiana English header

3. Next page button

4. Previous page button

Images

1. Kroger collage 

2. Kroger aisle signs

3. Kroger aisle

4. Kroger mall sign

5. Memorial Hall

6. Atwater Stop

Audio

1. Jimmy John’s – ordering over the phone

2. Papa John’s  - ordering over the phone

Video

1. Checking out

2. Paying

3. Bag it & go

Flash

1. Interactive map

Text

1. Introductory paragraph for the homepage

2. Instructional text for:

a. Jimmy John’s menu

b. Jimmy John’s ordering over the phone

c. Papa John’s menu

d. Papa John’s ordering over the phone

e. Kroger introductory text

f. Getting there

g. Getting on the bus

h. Getting off the bus

i. Recognizing the store

j. Navigating the store

k. Checking out

l. Paying

m. Bag it & go

3. FAQs

4. Contact Us

5. Site Map

Tools & Skills

Tools Needed

1. Macromedia Dreamweaver

2. Secure Shell FTP

3. Macromedia Fireworks

4. World Wide Web

Skills to Learn

I have most of the basic skills required to put this website together.  It is not necessarily a matter of having these skills, but sharpening them.  Though I know how to embed a Quicktime movie into a webpage, I need to know how to adjust the size of the player and the settings that are available.  These are what I will document below.

Embedding Video

1. Adjusting the size of the video

2. Selecting movie controls and playback options

Embedding Flash

1. Adjusting the size of the Flash movie

2. Selecting movie controls and playback options

Transform

1. How to get text area values to display (in a Web page) with line breaks.

Process Steps

1. The first step of this process was to make a quick prototype for the template.  I did this using pen and paper.  This was just to sketch the general layout of the pages (i.e., header here, menu there, etc…).

2. Then I created a more detailed prototype using PowerPoint.  This was much more detailed with a particular layout, including the navigation system, header, footer, and content areas.

3. From this prototype, I created a Dreamweaver template to make the design of the website faster and easier.  This ensured that all of the pages were identical and saved a lot of time, since it limited the number of items I would have to edit by hand.

4. With the template created, I had a place to put the Indiana English header and the IU logo.  Of course I had to create them first.  I created the Indiana English header using FireWorks and took the IU logo from the IU website.  I used this copyrighted image because my website would be part of the IU web.  I also, therefore, included the IU footer, which includes the copyright notice.

5. Next I started individualizing the pages to reflect their place in the navigation.  I gave them all unique titles and headings and I have to customize the navigation for each since it changes depending on which page you are on.

6. After that, it was time to do the user feedback form.

7. Next, I chose that time to fill in the content and insert the learning objects.  I went through each page and filled in the content areas of the web pages.  This included the introductory page, the category pages, and the instructional content.

8. When I got to the instructional pages, I realized that if I wanted users to go in a linear manner I would have to add some buttons to move back and forth in the instruction.  So, I designed them in FireWorks.

9. Finally, I made sure that all the pages were uploaded to my server (using the Dreamweaver FTP utility) and that everything worked.

Image Manipulation Process Steps

1. getting on the bus, getting off the bus, recognizing the store, and navigating the store.
2. Next, it was time to take the pictures.  I took my digital camera to the areas around campus that would best suit my learning objectives, including: Memorial Hall, the Atwater bus stop, and Kroger.
3. I then uploaded the image files to my computer and opened them in Photoshop.

4. In Photoshop I was able to manipulate my images to bring out the qualities that I believed the learning objects required.  I wanted to emphasize information that may have been easy to overlook or even difficult to see in the original image.

5. For one picture I wanted to emphasize the meaning of the sign on the front of a bus but in the original the sign was fuzzy and difficult to read.

a. I found a picture of another bus that I had taken closer up so the sign was easy to read.  

b. I cut the sign out from that picture and pasted it into a blank canvas.  

c. Then I chose a color that was close to the writing on the sign and used a paint brush to bring out the wording a little more.  

d. Next I resized the picture to fit the bus that I wanted to fit, copied the sign and pasted it onto the bus.  

e. I then decided to explain the meaning of words on the sign.

f. I drew lines from the words to the bottom of the image using the line tool.

g. Then added text describing the meaning of the sign.

6. Another problem that many of the images had was that they appeared dark.  I took the pictures in the winter and the lighting was rather dull.

a. To solve this problem I simply adjust the brightness and contrast to add a little light into my images.

7. I used these techniques to enhance all of my images
Audio Mixing Process Steps

1.   I had to choose audio that kept to my requirement of “authenticity.”  Phone calls are one of the only audio only conversational situations that are truly authentic in English language learning.

2.   The context is ordering food over the phone.  I chose two similar sounding food establishments: Papa John’s and Jimmy John’s.  I wanted to emphasize that similar sounding names do not mean similar food offerings.

3.   There are a few specific things that I wanted to accomplish with these audio clips

a. Use of semi-unscripted conversation. 

b. Quick, colloquial language. 

c. Example of being put on hold 

d. Noise in the background, which would occur in many authentic situations. 

4.   I needed some structure in the script, but didn’t want the conversation to sound scripted.  Therefore, I did wrote a script that contained a solid structure, yet allowed actors to adlib the script.

5.   I encouraged the actors to speak naturally, as they would on the phone.  In conjunction with a loose script, the dialogue is very natural and believable.

6.   In the Papa John’s audio, I had the employee answering the phone put the caller on hold.  This is done quickly and he doesn’t wait for the caller to answer, “OK.”

7.   The noise in the background is to simulate a common situation encountered when ordering food over the phone (especially at college pizza restaurants).  I accomplish this noise with a combination of television “snow”, background music, pots and pans, and background conversations.

8.   I recorded the background noise, the ringing phone, picking-up & putting down the phone receiver sounds, and the conversation in separate sessions as wave files using Sound Forge.

9.   These were then mixed using Sound Forge.

10.  The final edits were converted to MP3 format, using a low sampling rate (to reduce the size of the file) and as mono instead of stereo (to more accurately simulate a phone conversation)

Audio Transcripts (ideoscripts)
This is an ideoscript.  It’s a made-up word that means a script of ideas.  Rather than scripting out the dialogue, I will provide a timeline containing turn-taking cues and the general content requirements for each turn.  This way, I hope not to get the kind of inauthentic interactions so prevalent in ESL listening exercises.

I’m using two establishments with similar names to emphasize that names can be deceiving.

Papa John’s Pizza
Ringing sound (caller’s side)
Papa John’s Employee
“Papa John’s” 


(falling intonation, not really a question)

“Can you hold please” 
(not really a question, but still with slightly rising intonation)

Doesn’t wait for an answer, the hold music is on before the caller can get out a response.
Person Ordering Pizza
“Ok...”
(the hold music is on before you can get out “OK”, the ‘k’ should be abruptly stopped by the music)

Papa John’s Employee
Thank the caller for holding

Ask if they would like the special – free cheese sticks with a large one-topping pizza.

Person Ordering Pizza
Tell them no.

Tell them you want a pizza with everything

Papa John’s Employee
Confirm that they want “The Works,” which is the Papa John’s pizza with everything.

Ask what size they want (small-10”, large-14”, or Big Papa-16”)

Ask which crust they want (Original or Thin)

Person Ordering Pizza
Agree that you want “The Works”

Add that you want hot peppers too.

Tell them which size you want.

Tell them which crust you want.

Papa John’s Employee
Confirmation statement (ok, size…, crust…, “The Works” with hot peppers).
Ask whether this is for delivery or pick-up.

Person Ordering Pizza
Explain that you want it delivered to an address 
(this will be online, so you may want to make one up)

Example - 815 N. Walnut, Apt. #4

Papa John’s Employee
Ask for their phone number

Person Ordering Pizza
Ex – 555-2415

Papa John’s Employee
“OK, your total is $14.35…Your pizza should be there in about 45 minutes”

Person Ordering Pizza
End conversation

Papa John’s Employee
End conversation

End. 

 
Jimmy John’s Sandwiches
Ringing sound (caller’s side)
Jimmy John’s Employee
“Hello, Jimmy John’s.”

Ask what they want (semi-polite, fast food manner)

Person Ordering Sandwich
Hi

Ask what kind of [ham] sandwiches they have.

Jimmy John’s Employee
Pepe is an 8-inch Gourmet Sandwich on French bread with ham, provolone, lettuce, tomato and mayo

And the Gourmet Smoked Ham Club sandwich on Wheat or French bread with ¼ lb. of ham with provolone, lettuce, tomato, & mayo.

Person Ordering Sandwich
OK.

Order one of the sandwiches

Ask for mustard

Jimmy John’s Employee
Is that for delivery?

Person Ordering Sandwich
Yes

Jimmy John’s Employee
What’s your address
Person Ordering Sandwich
5437 7th St. Apartment 202

Jimmy John’s Employee
OK, and you phone number

Person Ordering Sandwich
555-1348

Jimmy John’s Employee
Thanks, your total is $7.25 and your order should be there in about 30 minutes.

Have a good night.

Person Ordering Sandwich
Thanks. Bye.

Digital Video Process Steps

1. I used a digital video camera. 

2. I originally planned to do much of the taping facing the front of the store, but since we had to do the taping during the day, the light shining through the windows made everything in the forefront appear dark. I had to improvize a little and change the angles at which I taped the action. This also interferred with my desire to tape the cashier's computer screen. I thought this would be a great addition to the video, but the lighting at any angle wouldn't work. 

3. My actors consisted of my wife posing as the customer and the Kroger cashier posing as the Kroger cashier. The deal that I made with the store was that I would simply check out (do it quickly - less than 10 minutes) and would not ask anything extra of the employees. I did ask a little of the cashier, including stopping at points throughout the process so that I could change positions and redoing some of her actions. 

4. I was able to tape the check out process three times, which is better than I thought. 

5. I plugged the video camera into my computer using the firewire connection. 

6. I used Adobe Premiere to capture the entire video into one master .avi file. 

7. I edited out 12 usable scenes from the master. I did this by using the razor tool to cut out the segments that I did not want and then used the ripple delete function to not only delete the segments, but to get rid of the gaps at the same time. Isolated in the timeline, I then exported each timeline as a separate.avi file. 

8. I opened a new project. 

9. I then inserted all of these files into the new project. 

10. I dragged them into the timeline in the order that I wanted them to appear. 

11. I then went through all of the scenes and edited out unwanted audio. One such piece was the loudest sneeze and "bless you" that you have ever heard. I thought that this would be difficult, but the continuous background noise, especially the beeping of the scanners, made it easy to cut audio from other parts of the timeline and paste them into the problem areas. To do this I had to lock the video track, use the razor tool to cut the audio at the desired points, delete it, find a good audio segment, use the razor tool to mark that area, copy the segment, and paste it into the gap from the deletion. 

12. I then exported this timeline as a movie (.avi) and again had one master file. 

13. This master file was then divided into 3 separate files (same processes as above): checking out, paying, and bag it & go. 

14. In each of these files I added a project title (Kroger: the Check Out Process), a file title (Part 1, Part 2, & Part 3), and segment titles (checking out, the divider, scanning the groceries, etc...). 

15. Titles were added by selecting the add a new title option from the file menu. This opens an editor that allows you manipulate the graphics and text to some degree. I created the titles in here, much the same as adding backgrounds and text to a PhotoShop image. 

16. On saving these titles they appear in the project window. 

17. I dragged these titles to their appropriate spots in the timeline. The default was 5 seconds for each of these. I saw that that was too long and changed them all to 3 seconds. This was plent of time to read the titles (even for non-native speakers). 

18. When adding titles this way, there is no sound. I found this awkward, so I decided to add audio using the same method as in #11. 

19. Finally, I added transitions. I did this inbetween titles and scenes and in one case within a scene (between hering the total and going to the credit card reader. 

20. I used a fade in and fade out effect for the beginning and ending scenes. I did this with the Quicktime Transitions in the Transitions menu. I dragged the icon into the timeline in the Transitions track and then chose the fade option from the options window that popped up (changing the values to fade in and fade out). I also had to made the end of the transition match the end of the area that I wanted the effect to appear in (instead of between the scenes). I did this by simply dragging that area in the Transitions track to the desired position. 

21. I used the same method for the transitions from title to scene. Instead of the Quicktime Transitions, I used the Wipe >> Insert Transition. 

22. I then exported all of these again as .avi files. 

23. I opened the program Cleaner 5. This is a great program that can do a multitude of conversions and gives the user a great amount of control. 

24. I had to experiment with this for a while, but found that the best quality with the smallest file size was the Quicktime (.mov) Large Progressive Download Option. Using this option, I changed the screen size to 320x240, the frames per second to 15, the audio to 22,200 MHz, 8 bit, Mono, download speed 56.6 Kb/s and the quality to 3 (on a 10-scale). This reduced the file sizes about 10 times to about 2Mb per video. 

25. I chose progressive download for a couple reasons. First, you can play the video while it is downloading. Second, and most important, the browser caches the video so the user and replay the video at the speed of the computer and not the speed of the download, whereas streaming forces the user to wait for the server for all playbacks. 

26. I then processed these, resulting in 3 movie files. 
Flash Animation Process Steps

1. Can you look at a map, put it away, and remember, with surity, how to get there? Or are you better with a verbal explanation where someone points out landmarks along the way? How would you like the best of both? Flash is perfect for an interactive map of this type. 

2. I wanted users to have a psuedo-authentic experience. They can not only imagine a path as with a static map, but they can see the path that the bus takes and some of the key sights along the route. 

3. I began by developing some base images in FireWorks to use throughout the movie: the map image, the bus, location pictures, and buttons. 

4. I then started a new movie project in Flash. 

5. I imported all of the images that I created in FireWorks to the Library in Flash. 

6. I dragged the map image into its layer and the bus image into its layer (I created a layer for each object used in the project). 

7. I placed the bus in front of the Memorial Hall position on the map. 

8. I then selected the bus layer and inserted a keyframe at about 3 seconds (36 frames). 

9. I selected the keyframe and moved the image of the bus to the next position that I wanted it to take. 

10. I then selected one of the frames inbetween and inserted a tween. 

11. I repeated this procedure to move the bus through its route on the map. 

12. When the map itself needed to shift, I did the same process with the map layer (of course I only have to do this once). 

13. I then added pause and play buttons. 

14. I did this by dragging the up button to its layer, right clicking, converting to symbol, double clicking on the image (to get to the symbol editing area), adding a key frame under the down button frame, inserting the down button image, opening the action window, and double clicking on the stop/start option. I did this for all the buttons used in this movie. 

15. Througout the movie I then added scenes: introduction, location indicators, and conclusion. 

16. These scenes were cued by actions in the map scene. I would select the frame that I wanted to open a new scene, then set it as a keyframe, then set the action to goto (scene, frame number). I then used the same process to return from the new scene to the map scene (only I had to make sure that I set the goto frame to the next frame after the one that cues a new scene). 

17. To make these scenes used the insert new scene option. 

18. I then inserted the background images or colors. 

19. On top of these I used tweens to animate the text in the same way that did the bus above. I tried to give users plenty of time to read the text (about 3 seconds per line of text). 

20. The last option that I used was the use of text links that open separate windows for both the Bloomington Transit and the Kroger homepages. 

21. I did this by selecting the text object and setting the options in the property menu. First I changed the type to dynamic, then set the link to the webpage that I wanted to go to, then I set the target to _blank to open the web page in a new browser window. 

22. Finally, I selected publish. 

User Feedback Form Process Steps

This form is meant to provide feedback on the type of users that are visiting the site and their suggestions for the site.  Getting more information on the users will allow the designers (me) to better customize the content, especially the language proficiency level of the users.

1. I opened Dreamweaver, right-clicked on the site folder in the site window, opened a new file, and named it.

2. I then applied my site template to the blank file. 

3. I formatted the necessary elements on the page to conform to the style of the other pages in the site. 

4. I selected form from the insert menu.

5. I then changed the action to “transform.cgi”.  Inside of this form, I inserted a variety of form objects.  I chose the best form objects for the purpose they were to serve (i.e., checkboxes for items with more than one possible response and radio buttons for those with only one possible response).

6. I made sure to give each object a distinct and descriptive name. 

7. Then I took an old transform template file that I had from a previous project and copied it into the site folder. 

8. I then changed it to work with this comment form.  I used the form names in the email-response section.  Then I opened two new .html files for the success-response and the error-response sections and applied the site template to them.  Then I took the resulting code and pasted it in those sections, editing the relevant area to report back to users on their submissions. 

9. I then uploaded these files to an account that already had Transform installed using SSF. 

10. I set the permissions to allow everyone to read the files. 

11. That’s it.
Form/Function Matrix

	Objectives
	Functions
	Forms
	Justifications

	Users will be able to find information quickly and easily.


	· Menus will be presented linearly (not necessarily followed linearly).

· Menus will remain consistent throughout the lesson and between functional categories

· Search function will be provided on each page.


	· Fonts will contrast with the background.

· Font size will be large enough to read easily.

· Traditional underlined, blue/purple, font will be used for hyperlinks.

· Tables will be used to organized menu and search functions


	Three kinds of users will use this site: (1) those who will go through each lesson in a linear manner; (2) those who will move around in the site in a non-linear manner; and (3) those who will look for specific information and lessons within the site.



	Lessons will conform to commonly held beliefs on language learning and instruction.


	· Language will be realistic or authentic.

· Materials will be realistic or authentic.

· Lessons will activate learner schema before presenting text, audio, or vide0 materials.

· Materials will be presented in context.


	· Digital versions of authentic materials will be used.

· Audio/video will be unscripted.
	A common belief in Second Language Acquisition (SLA) theory is that learners need to interact with language in its natural state.  Therefore, if I want them to use a bus route map, I need to have them practice will an actual bus route map, not a mock up.



	Users will get an authentic feel for Bloomington.


	· Images, audio, and video will be gathered in Bloomington.
	· Pictures of buses.

· Pictures of grocery stores

· Audio from buses (drivers)

· Audio/video of grocery store clerks.


	The purpose of this website is to acclimate students to life in the United States, but specifically to life in Bloomington.  Therefore the use of actual Bloomington people and places will be used.



	Users will be able to choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.


	· A bus route map with a grocery store location circled in red will be provided.

· Actual images of approaching buses will be used.

· Actual images of bus signs will be used.


	· Image of an actual Bloomington bus route map.

· Pictures of Bloomington buses with identifying information highlighted.
	Learners need to be able to choose the correct bus on sight.  Therefore, the map is provided in order to find the correct bus number and the pictures of oncoming buses are used to simulate the situation as much as possible.

	Users will be able to get off the bus at the appropriate time given an audio announcement.


	· Audio of bus announcements will be used.
	· An audio recording of the bus driver announcing a stop will be used.

· The audio will be authentic; this means it will not be an isolated voice, but one accompanied by all the sounds of a crowed bus.


	Users will need to be able to know which stop is theirs and newcomers will, most likely, not be able to do this on sight.  The audio will simulate their experience on the bus.  For this reason, the bus driver’s announcement will be recorded with all of the “side noise” of a crowded bus.

	Users will be able to identify local grocery stores given pictures of store signs.


	· Images of local grocery store signs will be presented.


	· Pictures of local grocery stores will be used.
	For foreign visitors to the United States (or any country for that matter) it is not always obvious which stores sell which items.  This aspect of the site attempts to introduce the learners to various grocery stores in the area and to make them a little more memorable by connecting images of the store signs to the names of the stores.



	Users will be able to navigate inside a grocery store given pictures of isle signs.


	· Images of aisle signs will be used.

· Images of products found in each isle will be used.
	· Pictures of aisle signs will be used.

· Pictures of products in those aisles will be used.
	Use of authentic materials.

	Users will be able to check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.


	· Audio/video of an actual store clerk will be used.

· Each method of payment will be used.
	· Audio/video of a checkout process will be shown for each method of payment: cash, check, debit card, & credit card.
	The process of checking out in an interactive communicative act that is best shown by video.  The “players” will show how an example interaction takes place.  The actors will not have scripted lines and will be instructed not to act; they will simply check out.   This may involve a good deal of small talk or silence, both of which are authentic situations faced in the checkout process.




Usability Evaluation


In order to test the usability of this website and the learning objects, I conducted a usability test on one user who was representative of the users envisioned for this website.

Though only one user was tested, the feedback gathered provided insight into what things worked on the site and what things did not.

I took a structured approach to the test and led the user through the steps in a linear manner (see Appendix E for usability documentation.

Summary of User Results:

· Age: 31

· Gender: Female

· Nationality: Korean (ROC)

· Native Language: Korean

· Very comfortable working with computers

· Very comfortable using the World Wide Web

· Intermediate English language proficiency

· Has attended an Intensive English Language Program (IEP) in the past.

· First thing noticed on the homepage: Red banner and header (especially the white “English”)

· First impression of the webpage:

· Common (format)

· Simple

· Clean

· Easy to find (referring to items on the page)

· Finding a lesson on restaurants:

· Clicked on the Bloomington city link first

· Didn’t understand what she was looking for

· Explanation

· Clicked on “Lessons” in side menu.

· Clicked on “Food” in side menu.

· Getting back to the homepage:

· Quickly home the link “Home” in the navigation bar

· Go to a lesson on Kroger (a grocery store)

· Clicked on “Lessons” in side menu.
· Clicked on “Food” in side menu.

· Clicked on “Kroger” in content area

· Go to next page in lesson:
· Clicked on “Next” button

· Did the Flash map help you?

· No, would like to see a whole map (traditional)

· Did the pictures help you find the bus stop?

· No, need a better idea of where she was starting out from.

· Did the pictures help to know when to get off the bus?

· Yes, landmarks help.

· Did the pictures help to recognize the store

· Yes

· Did the pictures help to navigate the store?

· Yes, but..

· On overview of the store layout would help, too.

· Did the video help to understand the checkout process?

· Yes, very much

· Liked how they were divided and each segment was titled.

· Suggested Changes
· The word “Lessons” is vague and difficult to map to a meaning this context

· It would help to have more information on the categories pages (i.e., $ signs to indicate with stores are cheap/expensive)

· Smaller pictures all around

· First page in a lesson should have an image that is like a navigation map (non-linear)

· 2 navigation menus (side and navigation bar) are a little confusing.  Get rid of top one.

· Flash – introductory screen is confusing and not well contextualized.

Recommended Changes


Based on the wonderful feedback received from the user above, I would suggest a number of changes to the site, so major.

Major Changes:

· Eliminate navigation bar
· Move navigation items in side-menu to a higher, more prominent position. (move links to IU and Bloomington lower on the page).
· Eliminate Flash map.

· Develop Flash for Kroger overview, allowing users to zoom in on areas of the store.  Better use of the technology.

· Use more text ON media.  Attention is drawn to these rather than text on the webpage

Minor Changes:
· Change the term “Lessons” to something else.
· Make images smaller
Summary


In summary, this was a very successful exercise in design.  Through iterative and reflective design practices, an exemplary website was developed and is well on its way to becoming a successful learning environment.

Through the implementation of various Web media (images, audio, video, and Flash) this site takes on a content-rich approach to instruction, which is sorely missing in the ESL realm.  While, ideas are plentiful, media content to support those ideas are nearly non-existent.
Appendix A – Project Profile

Context and audience

Indiana English is a website being developed for incoming Indiana University, Bloomington international students by the Center for English Language Training (CELT).  CELT is an intensive English language institute that caters mostly to adult students wishing to improve their communicative and academic abilities in English.  Many of these students will go on to apply to Indiana University (or other university) graduate programs.  

The average student enrolls in the CELT program for one year, during which time he/she will live with in a University dormitory, apartment, or, occasionally, a home stay situation.  All incoming students participate in orientation, but this comes after the students arrive and most have been in Bloomington for about a week at this point.

Interviews with recently matriculated CELT students indicate that they have a difficult time adjusting to living in Bloomington.  Though this is the case will all language groups, it is especially true for underrepresented language groups, such as those from eastern European countries.  Korean, Mandarin, and Spanish speaking students have traditionally strong student organizations and informal support structures in Bloomington, but even incoming students in these groups are ill-prepared for everyday life in Bloomington.

In order to make the transition as easy as possible for these students, CELT has decided to develop a website dedicated to introducing incoming students to campus life and living.  This site will be designed as a collection of brief English language lessons based on a functional syllabus (i.e., taking a bus, shopping at a grocery store, buying books, etc.).

Instructional objectives and content

The general goal of this site is to provide incoming international students in the CELT program with an introduction to daily life in Bloomington.  With this in mind, the language functions that will be introduced for project 3 will be a subset of this goal.

Learners will be able to:

· Choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.

· Get off the bus at the appropriate time given an audio announcement.

· Identify local grocery stores given pictures of store signs.

· Navigate inside a grocery store given pictures of isle signs.

· Check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.

Learners will:

· Feel confident in using Bloomington buses to get to a known location.

· Be comfortable shopping and checking out at a grocery store.

· Believe that they are better prepared for life in Bloomington after participating in this lesson.

Functional specifications

	Objectives
	Functions
	Forms
	Justifications

	Users will be able to find information quickly and easily.


	· Menus will be presented linearly (not necessarily followed linearly).

· Menus will remain consistent throughout the lesson and between functional categories

· Search function will be provided on each page.


	· Fonts will contrast with the background.

· Font size will be large enough to read easily.

· Traditional underlined, blue/purple, font will be used for hyperlinks.

· Tables will be used to organized menu and search functions


	Three kinds of users will use this site: (1) those who will go through each lesson in a linear manner; (2) those who will move around in the site in a non-linear manner; and (3) those who will look for specific information and lessons within the site.



	Lessons will conform to commonly held beliefs on language learning and instruction.


	· Language will be realistic or authentic.

· Materials will be realistic or authentic.

· Lessons will activate learner schema before presenting text, audio, or vide0 materials.

· Materials will be presented in context.


	· Digital versions of authentic materials will be used.

· Audio/video will be unscripted.
	A common belief in Second Language Acquisition (SLA) theory is that learners need to interact with language in its natural state.  Therefore, if I want them to use a bus route map, I need to have them practice will an actual bus route map, not a mock up.



	Users will get an authentic feel for Bloomington.


	· Images, audio, and video will be gathered in Bloomington.
	· Pictures of buses.

· Pictures of grocery stores

· Audio from buses (drivers)

· Audio/video of grocery store clerks.


	The purpose of this website is to acclimate students to life in the United States, but specifically to life in Bloomington.  Therefore the use of actual Bloomington people and places will be used.



	Users will be able to choose the correct bus to get to a given grocery store given a bus route map with the store marked on the map.


	· A bus route map with a grocery store location circled in red will be provided.

· Actual images of approaching buses will be used.

· Actual images of bus signs will be used.


	· Image of an actual Bloomington bus route map.

· Pictures of Bloomington buses with identifying information highlighted.
	Learners need to be able to choose the correct bus on sight.  Therefore, the map is provided in order to find the correct bus number and the pictures of oncoming buses are used to simulate the situation as much as possible.

	Users will be able to get off the bus at the appropriate time given an audio announcement.


	· Audio of bus announcements will be used.
	· An audio recording of the bus driver announcing a stop will be used.

· The audio will be authentic; this means it will not be an isolated voice, but one accompanied by all the sounds of a crowed bus.


	Users will need to be able to know which stop is theirs and newcomers will, most likely, not be able to do this on sight.  The audio will simulate their experience on the bus.  For this reason, the bus driver’s announcement will be recorded with all of the “side noise” of a crowded bus.

	Users will be able to identify local grocery stores given pictures of store signs.


	· Images of local grocery store signs will be presented.


	· Pictures of local grocery stores will be used.
	For foreign visitors to the United States (or any country for that matter) it is not always obvious which stores sell which items.  This aspect of the site attempts to introduce the learners to various grocery stores in the area and to make them a little more memorable by connecting images of the store signs to the names of the stores.



	Users will be able to navigate inside a grocery store given pictures of isle signs.


	· Images of aisle signs will be used.

· Images of products found in each isle will be used.
	· Pictures of aisle signs will be used.

· Pictures of products in those aisles will be used.
	Use of authentic materials.

	Users will be able to check out with a grocery store clerk using credit card, debit card, cash, or check given audio/video prompts.


	· Audio/video of an actual store clerk will be used.

· Each method of payment will be used.
	· Audio/video of a checkout process will be shown for each method of payment: cash, check, debit card, & credit card.
	The process of checking out in an interactive communicative act that is best shown by video.  The “players” will show how an example interaction takes place.  The actors will not have scripted lines and will be instructed not to act; they will simply check out.   This may involve a good deal of small talk or silence, both of which are authentic situations faced in the checkout process.




Description of the INSTRUCTIONAL EVENT

Alexi Fitskova is a 24-year old man from Russia.  He signed up for classes at the Center for English Language Training (CELT).  He wanted to improve his English, take the TOEFL, and apply to the Instructional Systems Technology graduate program in the School of Education.

After Alexi registered, he received an e-mail detailing the steps that he should take before coming to the CELT program.  One of these suggestions was to check out the Indiana English website.  It said that this website offered some English lessons designed to help non-native English speaking students adjust to life in Bloomington.

Shortly before coming to Bloomington, Alexi came across this e-mail again while cleaning out his inbox.  He decided to go to the Indiana English website and see what he could learn about the place that he would call home for at least the next year.

He went to the Cyber Café on the corner.  He had a computer at home, but surfing the Web at 56.6 kbps wasn’t very fun.  The Internet café had a fast connection and wasn’t very expensive to use.  He went there all the time in during his college days; they had great PC games.

On entering the website, he noticed that it didn’t look crowded like many of the sites that he visits.  There are no flashing banner advertisements or annoying pop-up windows.  The colors were red and white; he thought that those might be the Indiana University colors.  There was a title image on the upper left-hand side of the page, with a text title centered at the top of the page.

There was a list in the content area of the Web page.   It looked like a list of different categories, like Yahoo! Russia uses.  There were links for Transportation, Food, Campus Services, and much much more.  

Alexi decided to take a look at Food; he does like to eat.  He clicked on the link and a new page loaded.  This page had the same title bar as the first page, with a subtitle a little lower down on the page, “Food.”  Another list of links was in the content area: Supermarkets/Grocery Stores, Restaurants, and University Food Services.  Alexi was not a rich man, so he figured that he was going to have to do some cooking.  He chose “Supermarkets/Grocery Stores.”  Another list listed some of the supermarkets and grocery stores in Bloomington.  He chose “Kroger,” because he liked the name.

The new page that loaded looked like the rest of the pages across the top, but this time there was no list.  There was a menu on the left side of the page with a numbered list: (1) Going There, (2) Finding What You Want, (3) Checking Out, and (4) Going Home; down a little further there was also links for Home, Food, Supermarkets/Groceries, and Kroger.  There was a picture in the center of the page.  It looked like a collage of grocery store related images, with the Kroger store sign across the top.  Below the picture, there was an arrow button pointing right and an arrow button pointing left.  The one pointing left though looked flat and unavailable.  He decided to click on the right button.

The new page was like the last, but #1 on the menu was no longer a link.  There was a Flash applet embedded in this page with the title “Bloomington Transit Route Map”.  Alexi noticed that “Kroger” was flashing on the screen; he guessed that this was that location of the Kroger store.  He pressed the “Play” button.  A route was highlighted, he looked saw that this was route 3.  A blue line began following the route and highlighting roads and intersections along the way.  When the route took a full circle, he was prompted to “Play Again.”  He thought that he had a good idea of the route.  He clicked the right arrow and a new page loaded. 

Alexi continued this way through the rest of the lesson.  He loved the video checkout segments.  On the last page the right arrow was no longer a link, so he looked at the menu on the left and realized that he had gone through all of the sections of the lesson.  He decided to go back to the homepage to see what he could learn about University Services, so he clicked on “Home” and continued the whole process over again.

EVALUATION Strategy

Indiana English would best be evaluated using affective and performance measures.  Assessment of the affective objectives of this website would best be measured by users’ levels of satisfaction in using the website and their levels of comfort when participating in daily activities in Bloomington.

As for evaluation of performance objectives, a performance assessment would be necessary.  Whether learners can name the bus route numbers in Bloomington is not as important as their being able to find the correct bus to take them to a location they wish to go to.  In this respect, the best evaluation of this product would be an assessment of the performance of newly arrived CELT students on tasks covered in the lessons.
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Appendix C – Content Structure Document

Home

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the lessons page

III. Content Area Navigation Bar

a. Home – text is unlinked, dark, and not underlined showing that this page is “Home”

IV. Content Area

a. Title – bold, enlarged font and centered.

b. Welcome text – Text explains what this website is for and who is sponsoring it.  It also informs that user on what the next step is in using the site.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Search

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the lessons page

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Search Results – text is unlinked, dark, and not underlined to show that this page is “Search Results”

IV. Content Area

a. Title – “Search Results” appears centered with bold, enlarged font.

b. Search results – display with page title and content information.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

FAQs

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the lessons page

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. FAQs – text is unlinked, dark, and not underlined to show that this page is “FAQs”

IV. Content Area

a. Title – “Frequently Asked Questions” appears centered with bold, enlarged font.

b. FAQs – questions (bolded) and answers will be displayed.  Questions are collected from user questions, not questions that the designer thinks that users will have.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Site Map

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the lessons page

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Site Map – text is unlinked, dark, and not underlined to show that this page is “Site Map”

IV. Content Area

a. Title – “Site Map” appears centered with bold, enlarged font.

b. Site Map – organized to find major content pages quickly and easily in an outline-type format.  Home will be centered and on top.  Campus Services, Entertainment, Food, & Transportation will be below this across the page.  Under each of these categories will be listed sub-categories (i.e., Restaurants, Supermarkets/Grocery Stores, and University Food Services.  The individual stores/departments will not be listed, nor will the instruction within these stores/departments.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Lessons

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – Dark, bold, enlarged, and unlinked to show that the current page is the “Lessons” page.

e. Campus Services – link to Campus Services

f. Entertainment – link to Entertainment

g. Food – link to Food

h. Transportation – link to Transportation

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is unlinked, dark, and not underlined to show that this page is “Lessons”

IV. Content Area

a. Title – “Lessons” appears centered with bold, enlarged font.

b. Lessons – A list of topics will be bold, centered, and linked: Campus Services, Entertainment, Food, & Transportation.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Food

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the lessons page

e. Food – Dark, enlarged, and unlinked.

f. Restaurants – link to “Restaurants”

g. Supermarkets/Grocery Stores – link to “Supermarkets/Grocery Stores”

h. University Food Services – link to “University Food Services”

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked.

d. Divider

e. Food – dark, unlined, and unlinked.

IV. Content Area

a. Title – “Food” appears centered with bold, enlarged font.

b. Food – List of links to Restaurants, Supermarkets/Grocery Stores, & University Food Services.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Restaurants

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to Food page.

f. Restaurants – dark, enlarged, and unlinked.

g. Papa John’s – link to “Papa John’s” page.

h. Jimmy John’s – link to “Jimmy John’s” page.

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is dark, unlined, and unlinked. 

IV. Content Area

a. Title – “Restaurants” appears centered with bold, enlarged font.

b. Restaurants – List of links: Papa John’s & Jimmy John’s

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Papa John’s

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Papa John’s – dark, enlarged, and unlinked

h. The Menu – dark and unlinked

i. Ordering Over the Phone – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Papa John’s – text is dark, unlined, and unlinked. 

IV. Content Area

a. Title – “Papa John’s” appears centered with bold, enlarged font.

b. Image - Papa John’s sign

c. Text – General information about Papa John’s

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

The Menu

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Papa John’s – link to Papa John’s page

h. The Menu – dark, enlarged and unlinked

i. Ordering Over the Phone – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Papa John’s – text is white, underlined, and linked. 

j. Divider

k. The Menu – text is dark, unlined, and unlinked

IV. Content Area

a. Title – “The Menu” appears centered with bold, enlarged font.

b. Text – Will explain some difficult terms from the menu (opened in a new window) like unique terms for sizes and types of crust.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Ordering Over the Phone

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Papa John’s – link to Papa John’s page

h. The Menu – dark and unlinked

i. Ordering Over the Phone – dark, enlarged and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Papa John’s – text is white, underlined, and linked. 

j. Divider

k. Ordering Over the Phone – text is dark, unlined, and unlinked

IV. Content Area

a. Title – “Ordering Over the Phone” appears centered with bold, enlarged font.

b. Text – a quick lesson covering the speech acts performed in an average call to order food over the phone.

i. Greeting

ii. Being put on hold

iii. Ordering food items

iv. Distinguishing between pickup and delivery

v. Giving your address

vi. Giving your phone number

vii. Statement of time until delivery

viii. Farewell

c. Audio – clip that simulates making a telephone order to Papa John’s, which covers most, if not all, of the speech acts discussed above.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Jimmy Johns

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Jimmy John’s – dark, enlarged, and unlinked

h. The Menu – dark and unlinked

i. Ordering Over the Phone – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Jimmy John’s – text is dark, unlined, and unlinked. 

IV. Content Area

a. Title – “Jimmy John’s” appears centered with bold, enlarged font.

b. Image - Jimmy John’s sign

c. Text – General information about Jimmy John’s

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

The Menu

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Jimmy John’s – link to Jimmy John’s page

h. The Menu – dark, enlarged and unlinked

i. Ordering Over the Phone – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Jimmy John’s – text is white, underlined, and linked. 

j. Divider

k. The Menu – text is dark, unlined, and unlinked

IV. Content Area

a. Title – “The Menu” appears centered with bold, enlarged font.

b. Text – Will explain some difficult terms from the menu (opened in a new window) like unique terms for sizes, sandwich naming conventions, and types of breads.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Ordering Over the Phone

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Restaurants – link to the Restaurants page

g. Jimmy John’s – link to Jimmy John’s page

h. The Menu – dark and unlinked

i. Ordering Over the Phone – dark, enlarged and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Restaurants – text is white, underlined, and linked. 

h. Divider

i. Jimmy John’s – text is white, underlined, and linked. 

j. Divider

k. Ordering Over the Phone – text is dark, unlined, and unlinked

IV. Content Area

a. Title – “Ordering Over the Phone” appears centered with bold, enlarged font.

b. Text – a quick lesson covering the speech acts performed in an average call to order food over the phone.

i. Greeting

ii. Ordering food items

iii. Distinguishing between pickup and delivery

iv. Giving your address

v. Giving your phone number

vi. Statement of time until delivery

vii. Farewell

c. Audio – clip that simulates making a telephone order to Jimmy John’s, which covers all of the speech acts discussed above.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Supermarkets/Grocery Stores

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – dark, enlarged, unlinked

g. Kroger – dark and unlinked

h. Other stores – dark and unlinked.

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is dark, unlined, and unlinked. 

IV. Content Area

a. Title – “Supermarkets/Grocery Stores” appears centered with bold, enlarged font.

b. List of links: Kroger and other stores.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Kroger

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – dark, enlarged, and unlinked

h. Map – dark and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Kroger” appears centered with bold, enlarged font.

b. Image – Image of store front.

c. Text – Brief introduction to the store.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Map

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark, enlarged, and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Map – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Map” appears centered with bold, enlarged font.

b. Text – will inform users how to locate the route maps online (link to Bus site, which opens in an external window) and how to find the different routes and maps that they will need to get where they want to go.

c. Flash – Will be a bus route map.  The animation will demonstrate the route (with stops) that bus 3 takes.  It will begin with a shot of Memorial Hall, then the bus stop in front of the building, then an animation will run through the route, pointing out various stops along the with, culminating with the final stop.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Getting on the Bus

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark  and unlinked

i. Getting on the Bus – dark, enlarged, and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Getting on the Bus – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Getting on the Bus” appears centered with bold, enlarged font.

b. Text – describes where to get on the bus and what is needed (i.e., how much or what card to show).

c. Images – of Memorial Hall, bus stop in front, and Atwater stop.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Getting Off the Bus

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark, and unlinked

i. Getting On the Bus – dark and unlinked

j. Getting Off the Bus – dark, enlarged, and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Getting Off the Bus – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Getting Off the Bus” appears centered with bold, enlarged font.

b. Text – explain how the user will know when to get off the bus and how to request a stop.

c. Images – Entry way into the mall where Kroger is located.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Recognizing the Store

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark, and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark, enlarged, and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Recognizing the Store – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Recognizing the Store” appears centered with bold, enlarged font.

b. Text – describe where to go once the user exits the bus.

c. Images – pictures of the front of the store (focus on the sign)

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Navigating the Store

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark, and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark, and unlinked

l. Navigating the Store – dark, enlarged, and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Navigating the Store – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Navigating the Store” appears centered with bold, enlarged font.

b. Text – Explain the design of grocery stores.

i. Organization of the store

ii. Produce sections (how to select & pricing)

iii. Deli

iv. Rows markers

c. Images – Produce section, Deli, & Row Markers

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Checking Out

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark, enlarged, and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Checking Out – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Checking Out” appears centered with bold, enlarged font.

b. Text – Go over the check out process (up to paying).  This would include putting up the divider.

c. Video – Show the process of checking out (up to paying).

i. Putting up the divider.

ii. Unloading the groceries onto the belt

iii. See the cashier scanning the groceries

iv. See the screen with a running count of the bill

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Paying

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark, enlarged, and unlinked

o. Bag It & Go – dark and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Paying – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Paying” appears centered with bold, enlarged font.

b. Text – Explain the different ways that shoppers can pay: cash, check, debit, & credit.

c. Video – Show two different ways of paying

i. With cash

ii. With credit card (swipe box)

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address

Bag It & Go

I. Across the Top

a. CELT Logo - Image

b. Indiana English – Text only title “Indiana English”

c. IU Logo - Image

II. Side Navigation

a. Search – search function for the site

b. CELT IEP – link to the CELT IEP homepage

c. IU, Bloomington – link to the IU, Bloomington homepage

d. Lessons – link to the Lessons page

e. Food – link to the Food page

f. Supermarkets/Grocery Stores – link to Supermarkets/Grocery Stores page

g. Kroger – link to Kroger page

h. Map – dark and unlinked

i. Getting on the Bus – dark and unlinked

j. Getting off the Bus – dark and unlinked

k. Recognizing the Store – dark and unlinked

l. Navigating the Store – dark and unlinked

m. Checking Out – dark and unlinked

n. Paying – dark and unlinked

o. Bag It & Go – dark, enlarged, and unlinked

III. Content Area Navigation Bar

a. Home – text is white, underlined, and linked. 

b. Divider

c. Lessons – text is white, underlined, and linked. 

d. Divider

e. Food – text is white, underlined, and linked. 

f. Divider

g. Supermarkets/Grocery Stores – text is white, underlined, and linked. 

h. Kroger – text is light, underlined, and linked.

i. Bag It & Go – text is dark, unlined, and unlinked.

IV. Content Area

a. Title – “Bag It & Go” appears centered with bold, enlarged font.

b. Text – Explain the various ways that bagging of groceries takes place: cashier, bagger, and/or self.

c. Video – Show the cashier and customer both bagging groceries.

V. Bottom Navigation Bar

a. FAQs

b. Site Map

c. Contact Us

VI. Bottom Sponsor Information

a. Name

b. Address

c. Phone number

d. E-mail address
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Appendix E – Usability Instrumentation and Data

Age: _________________

Gender: ______________

Nationality: ___________________________

Native Language: _______________________

Comfort working with a computer: 

not comfortable
somewhat comfortable
very comfortable

Comfort using the World Wide Web:

not comfortable
somewhat comfortable
very comfortable

English Proficiency Level:

Beginner
Intermediate
    Advanced

Have you ever attended an Intensive English Program?

Yes
No
What is your first impression of the webpage?

________________________________________________________________________________________________________________________________________________

What is the first thing that you notice on the screen?

________________________________________________________________________________________________________________________________________________

Please show me how you would get to a lesson on restaurants.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

How would you get back to the homepage?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Please go to the lesson on Kroger (a grocery store).

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Please look through the lesson quickly.

Please show me how you would go to the next page in the lesson.

________________________________________________________________________________________________________________________________________________

Did the map help you to understand where Kroger is located? Why or what would make it better? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Would these pictures help you to find the bus stop and get on the bus?  Why or what would make them better?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Would these pictures help you know when and where to get off the bus?  Why or what would make them better?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Would these pictures help you to recognize Kroger when you get off the bus?  Why or what would make them better?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Would these pictures help you to find what you need in Kroger?  Why or what would make them better?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Did the videos help you to understand the checkout process?  Why or what would make them better?

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Now that you have seen most of the website, what would you change to make it more useful to new international students?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Additional Comments:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________

Appendix F – Production Plan

Necessary Website Elements

Graphics

5. IU Logo

6. Indiana English header

7. Next page button

8. Previous page button

Images

7. Kroger collage 

8. Kroger aisle signs

9. Kroger aisle

10. Kroger mall sign

11. Memorial Hall

12. Atwater Stop

Audio

3. Jimmy John’s – ordering over the phone

4. Papa John’s  - ordering over the phone

Video

4. Checking out

5. Paying

6. Bag it & go

Flash

2. Interactive map

Text

6. Introductory paragraph for the homepage

7. Instructional text for:

a. Jimmy John’s menu

b. Jimmy John’s ordering over the phone

c. Papa John’s menu

d. Papa John’s ordering over the phone

e. Kroger introductory text

f. Getting there

g. Getting on the bus

h. Getting off the bus

i. Recognizing the store

j. Navigating the store

k. Checking out

l. Paying

m. Bag it & go

8. FAQs

9. Contact Us

10. Site Map

Tools & Skills

Tools Needed

5. Macromedia Dreamweaver

6. Secure Shell FTP

7. Macromedia Fireworks

8. World Wide Web

Skills to Learn

I have most of the basic skills required to put this website together.  It is not necessarily a matter of having these skills, but sharpening them.  Though I know how to embed a Quicktime movie into a webpage, I need to know how to adjust the size of the player and the settings that are available.  These are what I will document below.

Embedding Video

3. Adjusting the size of the video

4. Selecting movie controls and playback options

Embedding Flash

3. Adjusting the size of the Flash movie

4. Selecting movie controls and playback options

Transform

2. How to get text area values to display (in a Web page) with line breaks.

Process Steps

10. The first step of this process was to make a quick prototype for the template.  I did this using pen and paper.  This was just to sketch the general layout of the pages (i.e., header here, menu there, etc…).

11. Then I created a more detailed prototype using PowerPoint.  This was much more detailed with a particular layout, including the navigation system, header, footer, and content areas.

12. From this prototype, I created a Dreamweaver template to make the design of the website faster and easier.  This ensured that all of the pages were identical and saved a lot of time, since it limited the number of items I would have to edit by hand.

13. With the template created, I had a place to put the Indiana English header and the IU logo.  Of course I had to create them first.  I created the Indiana English header using FireWorks and took the IU logo from the IU website.  I used this copyrighted image because my website would be part of the IU web.  I also, therefore, included the IU footer, which includes the copyright notice.

14. Next I started individualizing the pages to reflect their place in the navigation.  I gave them all unique titles and headings and I have to customize the navigation for each since it changes depending on which page you are on.

15. After that, it was time to do the user feedback form.

16. Next, I chose that time to fill in the content and insert the learning objects.  I went through each page and filled in the content areas of the web pages.  This included the introductory page, the category pages, and the instructional content.

17. When I got to the instructional pages, I realized that if I wanted users to go in a linear manner I would have to add some buttons to move back and forth in the instruction.  So, I designed them in FireWorks.

18. Finally, I made sure that all the pages were uploaded to my server (using the Dreamweaver FTP utility) and that everything worked.
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